




Customer focussed dealer upgrade 

Since 2006 Toyota’s dealer network has been under a 

facility upgrade programme. By the end of 2008 the 

majority of Toyota’s dealers will be touched the new 

customer focussed upgrade.

Throughout the production of the signage, waste has 

almost been eliminated with all the surplus pieces of 

material used to make pylons, facia and exterior signs.

“The overall intention is to provide a sense of warmth and 

openness and to be more welcoming to customers. It will 

also ensure the Toyota dealership visiting experience is 

memorable and enjoyable to our current customers and 

will assist in creating new ones,” says Peter Carrington, 

the Toyota man behind the re-imaging.

With over 85 outlets in the Toyota dealer network  spanning the length and breadth of New Zealand we believe 

the best customer service can be delivered in each community by independently owned dealerships these 

dealerships employ over 1500 staff, including Toyota 

trained. There are 450 Toyota trained technicians in 

the Toyota network who are committed to a Right First 

Time work ethic.

On average each received 20 hours training per year by 

Toyota New Zealand in addition to their dealer based training. The productivity and quality of the workmanship 

delivered through the network are designed to provide the most cost efficient customer service available.

Dealers have the technical back up of Toyota New Zealand   – including technical experts, Japanese translation resource, 

and links into Japan service information databases.

Our dealers have been established to provide a one stop shop service to customers. This includes finance, 

insurance, new and used vehicles, new and used parts, Warrant of Fitness’s, accessories, warranties and 

service plans.

Toyota Dealers have the latest and most comprehensive 

service information for customers’ vehicles. Our dealers also 

have specialist tools and computer diagnostic equipment not 

available to non-network garages.

The upgrade programme is a huge investment by Toyota and its 

dealer network who recognise the need to provide customers with 

a superior experience when visiting Toyota dealerships.

“Toyota represents a brand of good value - the new upgrade 

programme is like a long term additive to keep dealerships 

fresh and moving forward in a competitive environment.”

Graham Rush, Director, Brand Partners

Dealer Excellence Programme celebrating the annual dealer awards, Hiwinui, Palmerston North
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Business is only sustainable if 
the society in which it operates 
is sustainable.
Toyota embraced this philosophy 
long ago.

 I>  Dion Woison
	I Nformation services

 I>  Stuart Goodman
	 used vehic    le

 I>  Shelley Rushton
	 product planning

 I>  Murray Baker
	 Business Planning
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One of the cornerstones of The Toyota Way is that 

decisions should be made with the long term 

outcomes in mind even if this is at the cost of short 

term profitability.

Toyota needs to be financially sustainable to enable it 

to contribute in the ways which have been highlighted 

in this report.

Our financial sustainability is maintained by covering 

the cost of capital and securing sufficient returns to 

keep investing in business and meeting needs of 

customers and society.

Accordingly, Toyota New Zealand is more concerned 

with the long term issue of sustainable mobility for 

New Zealanders than short term profitability. However, 

after many years of lean returns during restructuring, 

and Toyota’s recent investment through the expansion 

in facilities to accommodate growth and Information 

Technology (IT) requirements, Toyota New Zealand is 

now enjoying record profitability – proving that taking 

the long term view will ultimately be rewarded.”
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Customer Dialogue Centre, Palmerston North

Toyota National Customer Centre, Palmerston North
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	 Buying:	 •	Don’t buy a bigger car than you need.  

	 	 •	Buy the most fuel efficient car you can.

	 Before you travel:	 • Avoid using your car for short journeys – walk or cycle instead. 

	 	 • If you need to drive, combine trips (e.g. your trip from work with food 

			   shopping to save time and fuel.) 

	 	 •	Plan journeys to avoid congested routes and busy hours of the day. 

	 	 •	Travel light by removing your roof rack and unnecessary weight from your boot. 

	 	 •	Arrange to travel with family, friends or work colleagues when convenient.

	 Maintenance:	 •	Check your tyre pressure regularly. 

	 	 •	Service your car at intervals recommended by your owner’s manual.

	 Driving:	 •	Drive smoothly and change gears early. 

	 	 •	Anticipate traffic flow to maintain a more consistent speed. 

	 	 •	Only use your air conditioning when necessary. 

	 	 •	Switch off your engine if you’ll be stationary for more than 30 seconds.

A Car Owners Guide to Reducing Carbon Emissions
The following simple tips can help to reduce fuel usage and costs by up to 30%.
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Toyota is proud to be associated and support our community through 

the following partnerships.  If readers of this report wish to support 

them, we have the following contact details for you.

	 phone:	 09 361 1471

	 email:	 mail@yachtingnz.org.nz

	 website:	 www.yachtingnz.org.nz

	 mail:	 Yachting New Zealand 

		P   O Box 91 209

		A  MSC

		A  uckland

		  New Zealand

	 phone:	 09 525 9727

	 email:	 office@nzbcsd.org.nz

	 website:	 www.nzbcsd.org.nz

	 mail:	 NZ Business Council for

		  Sustainable Development 

		P   O Box 1665

		  Shortland Street

		A  uckland

		  New Zealand

	 phone:	 09 826 0954

	 email:	 mark@sustainable.org.nz

	 website:	 www.greenfleet.org.nz

	 mail:	 GreenFleet 

		P   O Box 15677

		  New Lynn

		A  uckland

		  New Zealand

	 phone:	 0800 45 43 33

	 email:	 enquiries@lifeed.co.nz

	 website:	 www.lifeeducation.org.nz

	 mail:	 Life Education Trust 

		P   O Box 2717

		  Wellington

		  New Zealand

	 phone:	 04 499 2930

	 email:	 info@wwf.org.nz

	 website:	 www.wwf.org.nz

	 mail:	 WWF New Zealand 

		P   O Box 6237

		  Wellington

		  New Zealand

	 phone:	 09 826 0394

	 email:	 office@sustainable.org.nz

	 website:	 www.sustainable.org.nz

	 mail:	 Sustainable Business Network 

		P   O Box 15677

		  New Lynn

		A  uckland

		  New Zealand

	 phone:	 0800 53 56 59

	 email:	 info@parentsinc.org.nz

	 website:	 www.parentsinc.org.nz

	 mail:	P arents Inc. 

		P   O Box 37708

		P  arnell

		A  uckland

		  New Zealand
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		  TOYOTA NZ LIMITED 
	 phone:	 0800 TOYOTA
	 email:	 dialogue@toyota.co.nz
	 website:	 www.toyota.co.nz
	 mail:	T oyota New Zealand
		  National Customer Centre
		R  oberts Line
		P   O Box 46
		P  almerston North

		  TOYOTA FINANCIAL SERVICES
	 phone:	 0508 46 86 96
	 email:	 info@tfs.co.nz
	 website:	 www.tfs.co.nz
	 mail:	T oyota Financial Services 
		P   O Box 17065
		  Greenlane
		A  uckland
		

This magazine is produced using soy based inks on elemental chlorine free paper, with a water based 

coating. The paper is harvested from sustainably managed plantation forests and produced under ISO 

14001 environmental accreditation, including Integrated Pollution Prevention Control (IPPC).

Talk to us! If you would like to give us any feedback on this publication or would 

like additional information on our vehicles or services, please contact us:

TOYOTA

 ECF
 ELEMENTAL
Chlorine FREE

 ISO
14001


